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Vision Logic @ 3 E¢f# : Individualist~Strategist (Part One)
gn ARk J1JE Ph. D. (Norio001@nifty.com)

2006 - 10 A 14 B (LHERH)

Vision Logic®3E%p% (Individualist - Strategist « Alchemist)

Developmental Distribution of 497 Managers (across industries and organizational levels)

Opportunist 3%
Diplomat 10%
Expert 45%
Achiever 35%
Later Action-Logics 7%
100%

From Bill Torbert and associates (2004). Action inquiry: The secret of timely transforming leadership. (p. 79)

AT T INVERBICEBWT, ABEROSFEEEFT, B boEfRic
BT, ORI REEZHEEL TV HEDELTELZLND, ZNET
DO NED BEHELOBEEIZB VT, 2O BRI REE#EE LD & B
BeE TR TH D Evvbil, Vision Logic (VL) BEFELIRE D BRFEIZ W T,
F72. FOEMKREIIMEE L TN E Wbt Tnsd, LaL, i,
DFLHZNODEMNREIEREIN TV RN E WD Z & TiEARY, EEE, 4
HONBMZIZEB W TS, RO DOBMEIZTEWT 2 ERIIFELTEBY, £9
U7ZARRDUIRESICZ 5 LB ORALMREL THWD (B : DX
bz £ & 2 AP EBRH G — 2 CTld, 8ok zfig+s2 872
FTIERL, BEOULENET LD TELHTO LWL ERET 5 =
ENELREND) o £ O LIFrR72EPIRILE B ISR L T b A &2 1,
NBEOEAEBO LIRS & LT, Zhnd o NEEBROELD Fm%
BRIt L CWD WX 5D TH 5D,

CITHETAIREZEE., 29 Lizd 0 < A0 HED NMIZ L 5T
DTHDHT=HOIT, BBAIZIX, 5% O (“probability wave”) ZEET 5 b
DIZTERNWE WS Z L THDH, SBONEDALFIRMDERDO /)T, 29
L7z DK ANEDLHIITELL TN DNEWND Z LT, bRt
EXDHO0EVOEVDOEERMBRSINOH VNI EIND Z LI D, T2,
AR, BREBAECTEHICHET L TV D BARREOHL HREIROR B,
AQAL DHFEIRDENFICHEEIND Z LX) ETHLRNEA I,

LML, 9 LEARMFENEERET DN TEL5, RFRICIFEET D5
BRAOBRRE D Z Z ARTEERIAZRE L7265 LT NDTEAH, T ZTlE, £
I LIZHEFN G, ZOBMICESHBE TRAL LD £ LTS VL B0 E g
TEIZ DWW TEEAIIZERSR L CTATZ0Y,
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[ 82 LBk (“support & challenge™)

VLEEO B E L L L) == v 7 OHh 0 il W TR L
Action Inquiry: The Secret of Timely Transforming LeadershipiZ3u T, F#& (Bill
Torbert - Susanne Cook-Greuters%) 23 IZME A &Mk 2 FIRHCE W HIF WD 2
CITIEFICEER I Th D, AT 77 NVEMIC wfﬁkk%AimE%
RIZHDHHEDELTELZALNDN, T T, &0blF, F£EBEANC

[Sh2 LBk (“support & challenge”) A #Eftd4 %22t & L CTHBE+ % }:b\
HSMImIZEE L CiEmatEd T\ Z &izd 5,

£9°. VL DX U 2 B (Individualist B¢ & Strategist Bx[%) o [{T@EhFRFE
(“Action-Logic™) (ZOWTHHIRIZHRN T2 (ZNENOFEBRE @*%L@uiﬂﬂ
[V, Susanne Cook-Greuter (2005) ZZHR L TW7Z&E720Y)

Individualist (4/5)

Takes a relativistic perspective

Focuses more on both present and historical context

Often aware of conflicting emotions

Experiences time itself as a fluid, changeable medium, with piercing, unique
moments

Interested in own and others’ unique self-expression

Seeks independent, creative work

Attracted by differences and change more than by similarity and stability
Less inclined to judge or evaluate

Influences by listening and finding patterns more than by advocacy

May become something of a maverick

Starts to notice own shadow (and own negative impact)

Possible decision paralysis

From Bill Torbert and associates (2004). Action inquiry: The secret of timely transforming leadership. (p. 102)

Individualist BtBF 23\ Tk, B OO BB M b S v, Zi & Mg k5
THZEMEAANDELFEE 2D, Z2IZBWT, BOX 167 (Body) &
(241 (Mind) OEARTHS“Centaur”E L CHEN. S4L, £ 9 LTEME S
NTAEIENRT 284 OIRENEHRIND LR L5DTHDL, £72. 2
O LTcHIE DML 252 & LT, \Wibwp S “doing-orientation” ({TENE M - K&
[t]) 7> & “being-orientation” (fF7EE ] « BIAE &) ~DEHANIB Z 5 Z LT D,

Individualist B2 31T 5 B .o FEsEI O i, LIXLIE, Individualist %
FEEM) R A BAMR O HRENL - RS 52 &b, AEO®KE %fﬁ%ﬁfﬂﬁlﬁ“
HZ & %kib LT (3B AMRT D2 2B LT) . 29 LTHMRIL
DI DIZHE L 72 DR - KRR ZE M 2 e 3% Z 12 L 0 . Individualist
ILH CORFEM: (uniqueness) ZHERTHZ LIZEFR L LS ETHDOTHD, £

D FATHHHCR EIEL, SR ERRETLZE oL 9 THDICACLDOANAE
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E (R ZHTIFHOTIEERL., LA, BHED NEDOFTAMHEZEIE L
72N EWVWIEKRTH B,

fi & LT, Individualist Bx[5IC BT 5 & &, < DA &IE, kD HEENL L
T, ML LAEANEER E LUEIZERT &I d, 272, 29 L
Individualist O N [aE [ 2 B8 L C, LE PR - SR 2 feit4 25 2
EMTEX D56, Mk, SEREMED - AEM R0 EZEE T Z LN TS
HT Ll b,

Individualist B2 351F 5 H Lo FEIEI O bIZ, 7o, KBl 155
R THFE] LERINDbDOITTWT D e B 2B 5, Individualist
BRI BT DFRREE X, £ 0 LIeRBIN e T © [HE) LIRSS
H DODEBITF T3~ OSCR (B« FESRAISCHR « #2289 SCHR) D72 T THE
H| ISNDILDOTHLHIEEBBTHOTHD, fEEE LT, #61%, FiT,
OEODODERERNRREIND EXIC, FZCTEHESND [HFHE] < TBEE] 23db5
SNRD 72 TEUMEE D HEEY ) TR ezl L) 55, 2
ZTE, O L2 ORICHES NI DL LT TFE]  [HHE| %
EHLRTEELBLT, ZNOLOMHBESRE - WET DN EZMAT 617+
EE L THOERHYL.SNDDTHD,

LiFLidEE SN L o1c, 29 LEEE O EHEE~OMmEIX, BEEKE
Bk 5 Z & &2 & B LC, Individualists % B 0O E W TO RIS 5 BN 425 Al 6B
PEERNEBLTWD (2L, 29 LIZBERIE, mBEDOHEEZ Line vy T4
HEHE|] OFMICEZONTEBERETHLEICARZDILELHD) . HHW
DA B2 HERR L K 5 &35 Z 0B MEO AR LS (“Nobody tells me what
todo”) IZ7-\W\WL T, TE, AT 7 IV EMBOBREICI VRN b2 bR
TWLZEIFEMDEZATH D,

Strategist (5)

® Recognizes importance of principle, contract, theory, and judgment—not just rules,
customs, and exceptions—for making and maintaining good decisions
High value on timely action inquiry, mutuality, and autonomy

Attentive to unique market niches, particular historical moments
Interweaves short-term goal-orientedness with longer-term developmental
process-orientedness

Aware of paradox that what one sees depends on one’s action logic
Creative at conflict resolution

Enjoys playing a variety of roles

Witty, existential humor

Aware of and tempted by the dark side of power

From Bill Torbert and associates (2004). Action inquiry: The secret of timely transforming leadership. (p. 108)

Individualists D#EER 25 Z L1270 HTRAN 2 REIL, FET 2O RIC /22T
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RSN D542 DHER (B : B - i - B3 - FE) 2Re T2 LN TE
T ZEDOLERMED 72> THELDIREIZMa S Z & Th 5, H#k L. Ind|V|duaI|stséi\
W - BRSO R T DR BMEICIER 2 BN 12D, TN 6 2NET 53
fié’*ﬁumﬂ“ EMTERLSRDDOTH D, trateglstEx[S EDONE O DEI. %1‘3%
BRI % Z &<, TRHEMATHIENTELZ L THD, 2

2O LA NIE, o, TEWK) X WEE) 28ET 580 & L TRET
%2 &7 D, Strategists 1. AMORFHATE E VD L OBRMIRT [EIR) ’?3
(WEE) ORERE L BROBDTHDLZ L E2RWT D, NI, T 95 L7
I% Individualist BEFEIZ B W T HAFET 525, LAL, Strategist Ex[ﬁbbbzio‘b\fﬁi
2O L7ogdilki, IR EBREIC oW A MEE LT TIEe, LA, TEK)
X TWEE RN - BERMICAIET 22 L0 TE2HABENGTFESL L TOEDE
@ rECkRE]  (“self- determination”) & TECSEE  (“self-actualization”) @
IAHRELTRESNDZ EIZRD, DFV ., HIEFEZRE ST Tk
Eﬁ%@ RENE, T 2 CIEEMEECWREMEEIC T W T DA TE 0 < Ay
(“commitment and responsibility”) (23X 2 BN EBENLEERTDH LIZRDHD
Thod, £lo. T LIEERIL, BBREOH 2L HADKIGDH Y 17
ICHHBRICH DN D Z EIlRD T EIZOVWTHLEETHIRETHA I,

Individualist B[ “C;‘L MEITXHCOBREICTENWT 2EBE L6 THDE L
TREIND =D, IndIVIduallsts6iuib6i/)i%527‘£/\ﬁaﬂ%§f-ﬁ% GHETH Z 2T

2%, Fio, A LIZHAMIEOKINL, =9 L & of%kE LB L TO
XEEND LR LR VECOME (T8 ) 1Z720nT 5 R 2 iE
K35 Z L2725, Individualist B2 IZ IS CL ARBIMRZ BT 5 Z & 1%, H
COMEMEEZHERFT 59 2T, BELERDHIDOTH D,

Strategist X[ Clx, A L= AMEEN L SND -0, FIX, BEDHB
MW T 28 AE L0670 L LTTiER<, LA, HEHMEEED
FHAMETL2EHERGTES L TRBREIND Z L1225, 2F 0, AMBERIX
HOOHA 7ol Ot e ) 20X 7930k LTRSS Z &%k%b“(
R EMEORE L TRBRENDDTH D,

Strategists D E 3 HAEAZ2BEIZ. Z 9 Lfﬁﬁiéﬂf: ERAINES ) & L
TOHOHPHNET HIB(ERES ( MM ) ZERICEBTERVAREMEIZ W
THRMTHDEVWZDTEAD, TOEEREIC iéf%ﬁ@@i B CEE
(self-actualization) & H 2 F 2 (self-fulfillment) TH A, Z 5 L7=BLIE

Fio, MEBEBORE EFRIZTEWT A0 E LTS D Z L1272 D, Strategist
BBV T, BELIIERDI VDL LTREREINDTZOIC, BRELT,
thF 2 K D RE D (BEoxRan) 13X Strategists 12 & 0 FEFITESL/Z- L0 D
&L TRER S L D8I &)%’) & % EIRTlE, Strategist BB IZ BT D KD
BMlE, 29 LEEBEOIFERAETHODLEWVWI ZENTEHTEAD,
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4. Strategist (5) B & & 12, Magician/Alchemist (5/6) . % L . Unitive/lronist

(6) BEfE &L Wb BN FIET D, NT VANV FNLEREERTHZ &
DT E 2 B Z @ Unitivellronist & R S 5 BEBELIRE DS CTH D Z L ITH
B,

MR & V9 SUIRICE WV T

EFEEO X 51z, Individualists & Strategists (%, m/E OEMEE AL LT, A
PRMEBLPELIRE ORFE T H 2 BB R BEFIZHFEO HEENME] ( TEMHEME) ) (2
TWT 23k A AT 5, Lo, 29 Leia e L bH08 517H)
AP, EERIZIIER IR R b D e D,

RO XSz, BEVEEFELIEO AR O EIT, B L < BT 2Nt
EOMATENENSIZEThHD, ZZTIE, 29 LI N E I BRME &
IXARDIENTE VLS ENDIEITRDILEEEBE LD AT, wmaEDT
W Z EiZT 5,

Individualist B2\ TlE, BML72ERENIZ, L LT, T (B
COBRMM) ZTEWT2HEEZERIETZ L2 B LT, BRMEND DB &
LChEFET L, 4., EA - EAMIBWTER LTV Individualist B % HAx
& DA DIFREDMFBIEEIASEMAE L TV A5 ERICIE. £ SIS OBPEEA O
2O LIEMENFIET HDTH D,

FA WD b Ol AEMIZIE, OB D TECIZTEWT 2808 &Ml
MOILBO ML IT THETLIEETHS, 2FEV, £k, MAOBACDHE
R-BOoRE—HBHCOEH—2%7EE L 3 5%/ (“Intersubjective Space”) 72
DTHD,

L7>L. Individualists 1%, Z OfE&ENEmO7=I2, LIXLIE, 29 L7k
~DOZEAE THCOBEEMEO®L ] L LRI LT, B+ 5Z Lickhsd, E
85, %2 < @ Individualists I%, MKICSE L6, RRFIC, WAL THZO
BEM AR T AN EWVIFRBEIZHE LoD AZ IR bLTHD, OF
D, X, HERICACOGFEEZRET D &0 ) BEENEMMIT KM LTS
DTHD, fEFEL LT, Individualists |2 & 0 #pk S+ 2 M08k L. @EE 20k ks
W, EFICED BT 2B H D (B RSB LRI D06
EBOWmH) |

Individualists IZ. #HFEOHERE L L TWHEB Y B2 ER Lo, [T, WL
L CHCOBEMEEZHERT 20 W I FEICHE LoD 5, e LT,
WHIX, WiZ, BHEEZTHZ 2B LTURBKICENDZ LI (THAD)
(HE 2R#ETHLICEEEZ LOoSTA - Lickhd, 20, HEOFE
BT D E WV EFEEWVDIZERET A0 E WD Z LI, BLLOYSIT50TH
Do
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R X 9 AR & R ISR D Individualists OfTEIGRFLIZ WL T, TE

e 0 [¥aE ] ZFEMIICAIE T 5 2 & Z2& M9 % Strategists OfTEIEREL X, 1
MRIEENC BV C ORI SN D Z L1272, 2 TlE, BV LIZEHE

TRl U TR T 2 BWEEA~D L ) < Ak T & LTS h

LHDTHD, ODFY, & Z TlE, Strategist Bz BV THES S - 2MEMEDY

BB D < E R Z2AMEOFER & EHE D 5 212, MikOMFEERNZ 5 LI

PN OIERIND Z LR DDTHD,

Bill Torbert and associates (2004) (. Jim Collins®#1{EGood to Great: Why Some
Companies Make the Leap...and Others Don't (2001) %# & W & T, =2 T &K
7oA E LTI STV A REMRR IRV THEEE L TV 2 3848 (“level 5
leadership™) 28 S22 9 L7IZBREOITEImmIE 2 S L L THRRZL TS DT
HDHAREMEZRIBL TS (p.115) , = 2 TlL, Collins DREIEIC & 7= 2 Built to
Last: Successful Habits of Visionary Companies (1994/2002) #Z/a L T, BARHIZ
Z 5 LTATEmEL 2 50k & U T2 Dk DO W < DD ORI DUV TR L
THIZW, Z9 LIE¥E%A LB LT, Strategists & TEA Sz D AR BARAYIZ
EDXHITENETHAM THLINETRT L ENTE DA,

FHARAESE I 72V 4 D commitment

Strategists 1. A FEBNZHES 22BN OIFAEITEKAFT 5 2 L7 < L KRR
FEL TN ZENTEDOIINIE L 72 HREE OS2 E 4 5 AR
ThHoH, WIHIETHARL, MEROEENZ D LRl \ORENIKET S
& &L AR SRAN TR e EgatE 2 N LT D Z LS D, DORERIZA A
MikEEDZ Lz b & (L LLIE, ZOANEOREDBHETH LX) |
MICF LBV ZED B LRD2EMNEBEDLNDZ LIZRDZDTH D,

Strategists |, MO EMT 2 b O EEAVMELZ E LT 56O THLZ L %
WL TS, 2F0, T, A2 2T, KEMICFEEL T, HRICE
k2 LoD TV REBLDTHDL Z EREFEINTVWALDOTH S, FIITE
NPz 12, MRS EEAMIEOEELE L THER LTV ZENTE D L o1,
e BIFKFER 72 S (LR) 2R 5 Z LI 2ET 5D TH 5,

ZHLIEEBT, BLOEANLE LTOERATFZEST L Z LIZELT 548
PERRED G D &b, FT-, BIEE L LTOHCICHIRT 572 DI EBRR 721 TH)
J1% K49 % Individualist BsfE D b D L B B DK TH S, e LA, TIUL,
O} LENDIFIE R Z 2 B2 ICEE - EF T2 a2 sBL
THEOLNLAEMRREEETHLLEWVWI ZENTEDHEASD,

L7722 A L T RIC W TERE SN D DIE, O &S0 L HDIGHE)
=)
u]

9
R TIE R D LA HEFMMEDEIBLE L TOMBZEDO L DD Th 5,

© Copyright 2006 Norio Suzuki, Ph. D.



DFED, ODEDVE OGN EANET D720 DEEE L U TN H 5 D TiE
<., HfZRESEL7-00EEL L TENOLNEFETLIOTH D, MO
TEEICR AL 2 RS AEA T2 Z LI, Bk LN & BRI 23 S UL AT RE & 72
%, Lo, EEAMMEOERE L L COMBEZ R 57201201, ) &7
HAE 2 B - K - L L oS TR E 22 2 E N L 72
HDTHDH, £ LT, Strategists &1L, £ 122 H L7z commitment %3 5 AfH]
ROTHD, HHIZED | MikZ Z2NEMARAED DT D,

S D A2

Collins & Porras (1994/2002) 1%, Strategist BxpEDO#GE2. [t A 12
BWCIEFIZT SN 25875 2 L 2T 5, BEmep s LT
TROLONETF LD,

® FlLLIURDOIE

Strategist BEME DR IL, KRR O FEARAY 72 AR O3 s P E O fa < 7o S ARBLIZ
%5 L ER ﬁbfwé Lo, ZHUER L CORBERIME (BE) OBk
IZIASPE R IBPEIZ T2 L D Z & Tl Zevy, A PRI o A iy oo Hsg
ﬁé%@f%@ ZN72 LI A OBRITTE 7220, woif%ﬁ<\%ﬂ
SITHEESINHIRELD72DOTH S (“transcend & include”)

StrategistB B O IL, MRk OFTMA L FEER E L a7 BE %2 BT
HITF T, EBRICEBT L LI2E 0 HHODITDH, WHETHRL, &
FpZ LT, HEEZ L O & Ttk BELZFEBT L LITEmMIZE D<A
DOTFHIERDTHD (EVplF, BEEEOESHN Fikl & L THESLL
A HOMHRIZEWT, 29 LEERIZZWT Heommitmentid, ZivE Tl
SMBELENDZ LiZRD) ¢

BB 72 B ST b O TH D, FhUE, ZORZERICEWTX
EEIIIFERT L EIITER2WNWEDTH D VW D725 9, Strategist B D
MRS, wIZ, KRB BN G, Zofal e BR a2k 35 2 &
MNTEDLDIE, TOEBNRELZTVDLLORMMTHLINL2DTH D,

® (5T LIEFOME

EFLO X O BRI W T AR EEMI, 2. ENLSAO L DIZTE
W AFMEEZ 72592 L85, DFD HEOH LD AIEFEEZ# LB LT,
ko T8 2T HDICTEVWLTHRETHD Z L ~DFEN7R [ L8k
B NHIZ 6D &L, B DORNTIEL, MERERE LT, £
DN D T L BT 20 OWNTORMENER S NS Z il d, 29
LSRR EBERT 52 2 B LT, Mz, BllBEoZznic, wic, )
TIERWVWL DI WT AR EZ B LN TEHDTH 5,
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TR T Dt~ OIEENELEIL, BWVREH OB O T< 0 2 LTHE
BINA2Z2EBLT, H1EVFEZOLDE L TEETHILITR D, FEiE
ELT, TRHIE, WOoDEIIh, Bty (B 2260 THLE00
EORFHEINA Z LT DD TH D, Strategist BRFEORMEIT. T8 &7 5
AR TH LIV L IR KROEEZIIL O N, LL, 20 [£H)
Th 5 BN EZEFIEICOWTL, B, BEOFREZEFR LA L LD
LTz L HEMRT D,

Strategist BtfEDOITENHELN, H KB & W ) (L OEE 25t T2 b D TH
52 EE, MHREEROEEBIC B W TS EFHMICRBL SN Z &Il hD, £2T
X, ZOfTERERERICB W Tt E SN2 (L O fiE 2 FEHL T 5 Z &8, Mz &
HEFEEZBMTHEEE L THBEOUEIZRAY L ES5L Z LI D TH 5,

IR ——ZE OARE DI 72 A A7 IR (“Life Conditions™) D ITxH ST
BN HTEREIZ & < oD L C—Strategist BXFED A HITHL £ TH
WHEIRL D LD, B ThROWEDIE, HH D L0RMEOR%E LT
EVHITHN, BEOFEMEDPKEEINDLIDTH D,

o KIHHEDHRE

StrategistB [ OFAKIT. LIXLIX. KIEZ2 HEE (“Big Hairy Audacious Goals” -

“BHAG”) &% ET 21TEIRtH 2 £+ 2 CTh 5, ° = 9 LIATERtmiL &
XL LTHBOHEAZ Z 2 -bo bl LTeEbabnrhRENEDTHD (f
1960 AEAIZ A2 1E KHEsE D John F. Kennedy(Z X W 42M8 S 7= FH# 5FE) . Lo
L. £70. 29 LIZEHENE, BMREDOFEZD L3RI LT, HHICAEDD
AEEHBRIT S Z L2 RESE21IEDKT) (BET) #2260 THH D,

StrategistBfEORAMIL, Z 9 Lo HEZREL T, BFEED I < 131 12
KEITTZehH B LT, HkOEELEZFEBLLS EFT50THL, 2O LK
FEHHEEORE—F LT, TOEH~D LD H t,. F7-. Strategist
BePE AR . FEBNCETS 2B N DFE~OEFE L W) BERIRT 57290125
HKLIEXSETHDL LW DA,

ZZTCHRETAHNREZ LI, 29 L7z commitment 23 R[HE & 72 B 72O 1E, EME
72 TRV =P 725 2 L Th D, 22T, AERMEERE LI R
IhHNEEEDOERIL—EBENIZIE, 224 & 6] OFGHETH
% “Centaur” Dfifes7. (Individualist Bf) | = L T, EEME~OFHEEZ LT L Lo,
FED M DY (Strategist Bef) DE DO ORRGE L THERE
EHLOZ LN THAS D, F7z. Strategist BFEIC BV TIE, mEOHARES
DO &, ZNE TRV b TREROFEANFIEL 72 b =012, Al
EINEFENCERATHZ LD TE DL R —OfExt &S HEINT 52 86,
T LT RBERBEBERREET IR THD VR D,
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o [IEERY) 3b~IiE L BROME

Individualists IZ, #IZ, & O WP L4 TN L TN THLIZ L2 LB
LT, HED AR i%{%xbijc‘:ﬁ“é{tﬁﬁ W2 D, HERAIIC, Individualist B
RO E &S MkIT. 2 9 Lok B ol B SBEE N 2 i 5
ZEDRNWE DT, FEARRICEREDOOL WL EEET 5 Z Lick b,

StrateglstExB LRI H &S SHMBRICBO T, B0 HWEI T L7
L EEIT T2 T 5 IR 7 commitment BAfFEL CTW5, fERE LT, £Z Tl
WA SO N & @EMEZ S 72 RN AN FERICHIEICIER S D Z L2 b,
BRAIZ T IZlonT 2 T8GR 22O Fo T8t LhdZ & a2R
ik % Strategist BefE DM ICIBNT, ENEILATH T LOTERWAMICTK
WL TERENEFICOL WIHERBRIMICEER SIS Z &1k, LA, MUK
DZETHDHENWZES, DFV, 2T TIX _@m%ﬁﬁﬁﬁmmﬁﬁéﬂ
5D TH 5 (Individualists 1L, ERE & W) H& %ﬁﬁpﬂﬁ‘é ExREBLT, 29
L7 ESRET DN, LiL, £9 LEZEEZOL O % *E“C%Zo’
CICEARTHD) .

Z OEWRTIL, Strategist BefEDOFARIZ & & O MRRITIE, fENIT, THEER]

(“cult-like”) focjulmb:@ov\ﬂ\é EWVWZBEAH, L, ZTITHEETD
REZLE 29 L?’_jtﬂﬂﬁ HFETH, “cult” TiE7Z2< | “cult-like” TH 5 &
WHZEThD, I, BEORBEWRTHEGFIMEBICSWTEBZEsnD L )i
rfﬂ’rﬁkﬁ)&)tﬁ%“lndlwdual Holon"® L 572 b D & L THEAR (BER) S TR &
NHEH7Z LidZevn, OFE0 ., FZClE, BREXDLTZ LR E VD
super-organism OREREHZ L LTEH 26N T, OB IR T AFEE L
TEBLALNAZ EIEFRVDTHD, TeLA, I TIE, EAIZHREZLRNED
RO BEEMEE FREEZREL LD &35,

FFE, Collins & Porras (1994/2002) DFHAENFET 5 X 512, Strategist B
FHARIE, oAk & iz LT, HERE SRR T o0 BARME & HAREE S B2
HYHMANCH D, DF0, 22 TlE. B 2 UEER) IZG9 5 2 &5,
s'él?"‘ %, AR OEBEBOFEIRIZENT, WoZ S0 HBEZ LT Z &N

SN DLDTH D, ZIIZBNTH, AR THIZTW L TH £ 0 Pt
“C“%é%i@\ LIE UIE, ERRIRAEIZMG 2 Individualist BR P ORKR & OE WA
kIR CE 57559,

® AN ~1TE) L EHEIOM S
Strategist BB DR IX, TEFAIRENLD X A F I XL E MR SUL DR & LT
[ AVASREAW S C\%%%ﬁ::%ﬁﬁk@<ﬁodﬁéoﬁﬁﬁﬂ\%%@5

gL, Z OB OEE NS REREBETLHILOTHY, TNUNRH ETHLE
TR L TR VRIS T W T 28 TH D LWV ) BRIZBW T, HBENRE
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RENBTHZ L5, keI, BEOITEZ LB LT, ZDAIEICS S
THWMBEDORINTERTDHIHLOTHY . ZIUTFICTHBRLDE L THEL
DONTFHDTH D,

StrategistsiZ, 29 L7222 2AXTWVDHIZHIT, HOORELE LIS IC
bbhbivd Z L7l 7oL, BTS2 R T 5 1S 2 & T iiﬁb\
(ERMEAEELRE I LA PR IC B W CHENL SN A EEREEN TH Y, T a ik
W22 L TR ORR] I2TE2) —ERAVHM 28 L T, 250
BEENCE DS B EBLT, ?@ﬁ%fmﬁw%w%%%biokﬁé@
Thb, £ITiE, KIEIE, FEROBEBALEDT-DIZIE, LA, H2D
FADOLDL Lfﬁiﬁéh%ﬁ@f%é ® Fi=, StrateglstEx[S EORARRIZ. 29
L72EBR & 0 < A2 BIC e L T DM IE 2 8L 5 2 L IT 1 &3
&Té(riﬁﬁﬁﬁ@%ﬁkj)o

® CRERODBEEFH DA F Rk

Strateglstﬁx[S LDRHRRIL. fﬂfﬁk@ %) LB ENMERINDT=OIiE, EEE

Zix, REIMZRMBUE L7z T8E ) (“indoctrination”) 7234408E & éhé & H Rk
LTI/\Z;G L b, &9 Lti?éﬁﬁij\iﬁ@%ﬁﬁ’]@ﬁﬂﬁ%%ﬁ%k L CHES
zhfb\éiz%/m\ HOBEWRTENEEGT 2720120, HAOBAKREED

MBELRDZIEEZZAZTND, RO THHORER LY, HEZ2ES
ﬁ“ékéi\ ZTNEHOCOEMCRSE L2 Tlael, £72. Tz liEo
IEENOME 2 |\ S BB 7D B L 72 DR 58 = Rl T A ELE A D
ZEEEW®T S,

BAHRA ﬁﬁ®ﬁﬁﬂﬁﬁ®ﬁM®f%Jkﬁé & &k L C\\ 5 Strategist
B O AR H%@ﬁﬁ%@ikﬁmﬁﬁﬁ ARG I AN Rl =
e B DR Ek L“thu&éhéo WEREJIZ, Z 9 LMkl \WT, T @
WARDIZDODIEL LTO THEEDOBERK] 11T, SROBELESEHINETH D
NHZEITRDHOTHD,

e 7 48— (2006) DOFERET A L 0T, MRk LT, B O A O R
Z2f (“regnant nexus”) & L CHERET DEE CTH D, DFE D, MEkE 13, kA
DIHAEDOXFEDH ) i —EOHPEICHET 22 &2 LB LT, Rl
ZEERR T D DT D, Strategist B @n’*ﬂﬁiz :Ibb\’C HELRE 0D >t Al 2 ] A Ak D
Eﬂﬁ%%ﬁ’*k L7t D UTHESLT 7201, 29 L7 HIRZEH DO RESE - n"éﬁ
ELIC TN T DR ROBELEIC/ D Z L fot%) FEHORNEHREEIC

fﬁ‘]ﬁ?f%?ﬁﬂi%bhé DITHIRDOZ L ThAH D, UIRAIIT, Strategist B @n‘ﬁfﬁ%
X, M OREEEZRMAT L2 2EEL LD LT 5,

® kA7 m RiTlo g D RS
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Strategist Bt OFRKR O STIX, fEper7em Iz W 2RI E TV D T
fbThHhsd, 2T, MREZ, RECEWT 2l REEREFADICOEO
FTHZEEHRAOEMLE LTEAL T, TNERE LIZHEICH E SV TR
LT, F7z, Mfkix. 295 LERBEERT LT TR, 29 LIRS
TART HDAEIE A RS D,

T COEBEMAIT B (discipline) TH 5, BlxiX, 4> 7 77 VEHE

BT HMAERFEEOMEAR (ITP, £721X, ILP) IZREIICKEN S L 9 I
Strateglst BEREIC B WT, FEEREIIHUE L7CHFEO S LITEHIZE VS ENRD
REHO L LTHMIND, DFEV, FEE LT, T2 72oi2) (“Forits own
sake”) RTCL< L ENDHIRELOLE L THMINDIDOTH D,

StrategistsiZ . FRRICETE 5 S X. EERAIC, MRk BESRT D EL&IC
commltmentﬁ“é EIZIFNR B 72V, WEREYIZ, StrategistsiZ & V. = Z TOiE
HEDOLONERERE LTOEREZE DI EIZRLDTHD, DF V., Strategists
IZ& D commitmentE W9 DX, HEDOEBEMARENEZ HHT 57O DYVA
DHELLTELZALNEDTHD,

29 L2 T, WSRAYIT, Strategists & A OREER) 72 B O AR O EE) IS 7111\
L CIEFITHEREES ‘éﬁé D, T, EERRE (T4 ) |
w#é@ﬁ@@ﬁﬁﬁ@#éﬁﬁﬁ%ﬁ_aﬁéhé k@#%\kﬁ®%e
H72 B AR EOEEN Z IR T 572012, LW LOBRNE L0 D T L
INAHDTHDH, TDOEMHTIE, ammm&ﬁ®ﬁﬁifﬁuﬁj®mw%
DTIH72V, £ 2T, BOREOEENIZ /2T 28 e BUE SRR S50
HbThbd, LA, FITIE, ZH L EMET LI A2 EBL T, BEX
P T OEIEZERLE ) E T4 FTIXLBEHEIZINH T &
75)’(%5@’(%5 ZDOEWRTIX, Strategists & 1%, Z 9 L7ZiBES 2RI 225

ExEFERE RN T LEDOTE “ééifﬁﬁiﬁiéﬂbfcﬁﬁﬁﬂf (psychological
resilience) AT ANETHDLE NI ZENTEDHEAD,

EREIE. &< £ TH. Strategist BelE & v O 4TEh IR 2 SR & 9 5 ARk O BARRY -
KIBHIRFFERIZ T E R0, o T, TN D DORMRITH DATERmELDORHE _Ob\
THRDTHMFS 5 Z L7 LIZIE, EREOFHED LR 72 b 0 & L TRLRRIS

RHCHEBE SN D2HAZHET L5 LI TERWES S, TOEKRTI i\ /l’
YT 7TV, FRICA RN ZREL T ND E W) ZERTE D,

o K51z, Strategist B & O ITEERERIX. 72, AFHOEGHIMEELE L
THENL S U726 D TiL7evy, Collins & Porras (1994/2002) OFHA 242425 D
X, HETYH, 2O ZRBEELOFEFNZTET, % OBELDOREO )
T, TN ED LY R EZRT D Z LR DDOMDIZHONTIE, 4%, Axn
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EEIZENE HCOITEIREE L U CHEN. « RBLT 220 THIE L SN TL 5 b
DIxDIEA D, 4 HO Strategists OFfEE & 1%, 2 5 LR E L TRz
L0 BERPBREBRE LTHLOREZ LB L TEBL TN ZETHDL 2N
ZHTEA D,

Vr—AhXealJ R (1995) vVa SV — - Br=— BREBZ 4T
DOJFEH] (B# BP il > % —)

Vrx—AX 2R (2001) BT aFU— - BrX=—2: REEOEA] (HFE
BP ik > & —)

Jim Collins (2001). Good to great: Why some companies make the leap...and others
don't. NY: HarperCollins.

Jim Collins & Jerry Porras (1994/2002). Built to last: Successful habits of visionary
companies. NY: HarperBusiness Essentials.

Allan Combs (1995/2002). The radiance of being: Understanding the grand integral
vision; Living the integral life. St. Paul, MN: Paragon House.

Susanne Cook-Greuter (2005). Ego development: 9 levels of increasing embrace.
Available at http://www.harthillusa.com/

Susanne Cook-Greuter (2005). On the development of action logics. Available at
http://www.harthillusa.com/

Jorge N. Ferrer (2002). Revisioning transpersonal theory: A participatory vision of
human spirituality. Albany: State University of New York Press.

Brad Reynolds (2004). Embracing Reality: The integral vision of Ken Wilber. NY:
Jeremy P. Tarcher/Penguin.

Brad Reynolds (2006). Where’s Wilber at?: Ken Wilber’s integral vision in the new
millennium. St. Paul, MN: Paragon House.

Bill Torbert and associates (2004). Action inquiry: The secret of timely transforming
leadership. San Francisco: Berrett-Koehler Publishers.

Ken Wilber (1983/2001). Eye to eye: The quest for the new paradigm. Boston:
Shambhala.

Ken Wilber (1995/2000). Sex, ecology, spirituality: The spirit of evolution. Boston:
Shambhala.

Ken Wilber (1997). The eye of spirit: An integral vision for a world gone slightly mad.
Boston: Shambhala.

Ken Wilber (1999). One taste: The journals of Ken Wilber. Boston: Shambhala.

Ken Wilber (2000). Integral psychology: Consciousness, spirit, psychology, therapy.
Boston: Shambhala.

Ken Wilber (2001). A theory of everything: An integral vision for business, politics,
science, and spirituality. Boston: Shambhala.

Ken Wilber (2002). Introduction to excerpts from volume 2 of the Kosmos Trilogy.
Available at http://wilber.shambhala.com/

Ken Wilber (2002). Excerpt A: An integral age at the leading edge. Available at
http://wilber.shambhala.com/

Ken Wilber (2002). Excerpt B: The many ways we touch: Three principles helpful for
any integrative approach. Available at http://wilber.shambhala.com/
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Ken Wilber (2002). Excerpt C: The ways we are in this together: Intersubjectivity and
interobjectivity in the holonic Kosmos. Available at http://wilber.shambhala.com/

Ken Wilber (2002). Excerpt D: The look of a feeling: The importance of
post/structuralism. Available at http://wilber.shambhala.com/

Ken Wilber (2006). Integral spirituality: A startling new role for religion in the modern
and postmodern world. Boston: Shambhala.

b EMRR9IZIE, “dominant monad” &A% “Individual Holon” (2724 % T34
EPRER ) D22 & LT, “Social Holon” 7% “dominant mode of discourse”, & 7=
“predominant mode of mutual resonance” % X3 L THRET D &) Z & Th D,

? IndividualistBPEIZ BN T TG N2 ZAH6NHA. HETHLEEEAR

FAEZ KFERNCHA T D720 T, BEOBMN L ZN 0 2R & LTk
L7295 X CREDIT 5 &) BMERFMEITFEBL I 720,

TkHEBME DS ] DEEMIZOWTIL, http://mww.integraljapan.net/ 12 $8#k &7

TWD IxttEoEs) (B 1E) & afsttoEs] (GB2R) 22RLT

WIZTZE T2y,

4 ZhIZHOWT, Collins & Porras (1994/2002) 1, D X 9 ICH~RTW 5, “It’s

not What they believed as how deeply they believed it (and how consistently their

organizations lived it). Again, they key word is authenticity. No artificial flavors. No

added sweeteners. Just 100 percent genuine authenticity” (p. 76).

P, ZhiE. B ETHStrategistEREOMBE OB TH Y . LT LG,

F-_C D Strategist B DKM Y CTlTE D H DO TlE7eW 2 & %ZCollins & Porras
(1994/2002) 1ML T\ 5 (p.94) .

® “Since you can’t tell ahead of time which variations will prove to be favorable, you

have to accept mistakes and failures as an integral part of the evolutionary process”

(Collins & Porras, 1994/2002, p. 183).

" IndividualistE¢FZ 55 T, commitment & VN 9 & DAY, ﬁU’SE’J 2, B BAE

TN T 5 FWELTELRAOND LB THL Z LICHE éﬂtb\
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